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A line drawn 
Through Chicago 


North and South, 
marks a point less than one- 
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third the way across the con- 
tinent. 
Two-thirds the distance 
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2,500 miles) and three-fourths 
the area, as well as 21 of the 
44 States and all the Territo- 
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ries of the Republic, are west 
of that line; and 


The San Francisco 
Examiner 


is the greatest newspaper in 
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all this section of our country. 


W. R. HEARST, Proprietor. 
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W. J. RITCHIE, Eastern Agent, 
186 World Building, New York. 
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Everybody Reads, 
Everybody. BUYS. 


Continuous advertising makes the 
reader a buyer. 

Spasmodic advertising won't do it. 
People forget easily. 

Advertising to be effective must be 
persistent, as well as consistent. 
Place live, attractive advertisements ; 
before readers, and keep so placing 
them every week. Readers then be- 
come permanent buyers, if the same 
readers are reached weekly. 

The same people read the 
papers of the Atlantic Coast Lists 
regularly every week, and can be 
made buyers through continuous 
advertising. {4QQ Local Papers. 
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One order, one electrotype does it. 
O 


134 LEONARD STREET, NEW YORK. 
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Vol. IX. 


A DIFFICULT PROBLEM IN AD- 
VERTISING. 
By S. De Bear. 

If there is one article of merchan- 
dise more than another that deserves to 
be branded as ‘“‘hard to that 
article is undoubtedly a combination 
safe. Disposing of shares in a 
mythical Southern Improvement Com- 
pany is mere child’s play compared 
with the safe agent’s avocation, 

People don’t consume safes, neither 
do they wear them out like clothing, 
necessitating the purchase of new 
ones. Even those merchants whose 
business actually demands a safe too 
frequently begrudge the investment 
until they are almost clubbed into it. 
What is the course to pursue, 
then, in order to do a profitable safe 
business? I can almost hear every 
one of the readers of this publication 
answer, ‘‘ Why, advertise, of course!” 
And this brings me to my story. 

A little over a year ago I was called 
into the private office of my employers 
one afternoon, and asked to write a 


sell,” 


best 


series of advertisements on safes, It 
should be explained first, that the firm 
which engages me is one of the largest 
jobbing concerns in the country, doing 
almost exclusively a mail order busi- 
ness through an illustrated catalogue 
issued monthly. The class of trade 
appeaied to is composed principally of 
cross-roads storekeepers and country 
merenants generally, about one-third 
of them women. 

My employers had decided to add 
safes to their catalogue, and expected 
me, as stated above, to be instrumental 
in selling them. ‘The space allowed 
me was a narrow strip down the back 
cover, measuring twelve inches long 
by one inch wide—not much room for 
display, I thought—and this, coupled 
with my firm belief at the time, that no 
man ever bought a safe who was not 
first hounded by the salesman for at 
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least three months in advance, made 
me rather lugubrious as to the out- 
come, 

I consoled myself with one reflec. 
tion, however. I wouid turn to the 
advertisements put out by the large 
safe houses, and would copy at least 
their style, if nothing else. But here I 
was doomed to disappointment—one 
that served to shake still further my 
belief as to people wanting safes. 
Every paper I could lay hands on, 
every magazine within my reach was 
scanned closely and searched for those 
safe ads, but nota solitary one could I 
find. Hunt where I would, I couldn't 
discover a single specimen to guide 
me in my work. And right here I 
would propound the question, How 
comes it that in an industry in which 
millions are involved so little attention 
is given to advertising? It is true that 
at every big fire one or more safes are 
found to have withstood the conflagra- 
tion, and mention is made of it in the 
daily papers; but outside of these 
spasmodic crowings, the question of 
advertising is ignored entirely by the 
safe men. 

It may be argued by the leaders in 
the business that, having formed a 
syndicate, there is no need of advertis- 
ing, as there is practically no competi- 
tion among the high-priced makers. 
But this is a fallacy. My own experi- 
ence, covering a period of only one 
year, teaches me that there are more 
people who can be induced to purchase 
a safe, who thought they didn’t have 
any use for one, than those who 
thought they did. In other words, a 
great many can be educated up to the 
purchasing point by simply explaining 
to them the uses of a safe. 

And that is just how we have come 
to make a success of the business in 
our own case. Not having anything 


to guide me at the outset, I reasoned 
with myself that the best thing to do 
under the circumstances was to word 
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the ads as though we were appealing 
to the general public. For, after all, 
we could only hope to sell in quantities 
of in and 
grosses, as is our wont, and that each 


of one instead dozens 





Fire ! 

I lood ! ! 
Thieves!!! 
hese can have 
no terrors tor you 
providing you be- 
lieve ina 


SAFE 


Investment. Do 
not lock the stable 
after the horse 
stolen. Are you 
Protected ? 
Secure ? 
Easy ? 
See adv. on page 6. 


is 











customer must, therefore, be a new 
one, so far as safes are concerned. 

As we could rot be expect d to keep 
a stock of safes on hand, we sold them 
simply on commission, the goods being 
shipped direct to the purchaser from the 
factory out of town. Our efforts were 
crowned with from the start, 
as, although the first two months were 
not over-productive of orders, by the 
third month our sales warranted us in 


success 


asking the manufacturers to get up a 
special catalogue for request 
which they readily with, 
Since then our sales have been, and 
are, steadily increasing. 

I must not omit to explain that, in 


us—a 


complied 





UNEASY 
the 
wears a 


head that 
crown, 
Yes; and uneasy 
lies the head that 
boasts no Burglar 
or Fireproof 
in the store. Leave 
not for to-morrow 
should 


lies 


safe 


what you 
as do to-day. Don’t 
you think you'd 


better get a 
SAFE ? 


See bottom page 6. 











addition to the strip down the back 
cover, we devoted a quarter page on 
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bare 
small 


the inside to a announcement, 
illustrated with a cut, of the 
safes we had to sell, accompanied by 
the prices. Nor should I fail to state 
that this stereotyped quarter page had 
been tried alone for some time, but it 
didn't move the goods worth a cent. 
lhis was simply an experiment, how- 
ever, aside from the catalogue proper. 





To run a store 
without a 
trusting to luck or 
good fortune for 
protection, is the 
very 


sale, 


faisest of 
FALSE 
ECONOMY 


Perhaps you don’t 


know that a few 
dollars will buy 
i high-class Iron 


Sentinel. 
See bottom of page 


65. 











But the firm felt convinced that they 
could sell safes, providing the subject 
was properly nandled ; hence the call- 
ing of my services into requisition. 

A few specimens here reproduced 
will give the reader an idea of what 
have proved profitable safe ads, Of 
course, the stvles of types and their ar- 
rangement had a good deal to do with 
the success : 





How can you en- 
joy a good night's 
rest with the 
thought of a possi- 
ble robbery or cor- 
flagration ever up- 
permost in yout 
mind? Buy asafe, 


store therein your 
valuable posses- 
sions, and _ you'll 


sleep on a bed of 

roses ever after. 

See bottom of page 
65. 











When such crude attempts can es- 
tablish a business and create a demand 
that is steadily increasing, who shall 
say that the advertising of safes, in 
the hands of an expert, wouldn’t pay ? 
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THE MAGAZINES. 
By Benjamin Webster 


All nations bring their wealth to me, 
My fleets are rocked on every sea, 
1 know the bondsmen and the trec, 

I see all climes and scenes. 
I hear the twang of every lyre, 
‘The statesmen’s ireams my soul inspire, 
I learn to wonder and admire 

I read the Magazines! 


The heroines their grace display, 
The heroes make their toilsome way, 
While cruel fathers have their say 

Rexvarding ways and means, 
Grim Labor shakes its rusty chains, 
Old Money -bags clings to his gains, 
Hypocrisy to virtue frigns, 

To fill my Magazines. 








The busy artist plies his brush, 

Ihe locomotives bieathless 1 ush, 

Tke morning clouds to beauty flush— 
From peasant girls to queens, 

From scavenger to bearded Czar, 

From caravan to palace car 

All things combine from near and far 
To make the Magazines! 


The graybeards mutter saws of yore, 
The warriors tell their glories o'er, 
To grander heights the prophets soar— 
Yuung minstrels in their teens 
Lisp lays of love, or sing of hope, 
While merchants advertise their soap, 
Their boots or lamps or salt or rope, 
All in the Magazines. 


When magnates die they live again ; 
We track the lion to his den, 
Or go on raids with savage men ; 
We learn to cook our greens, 
We live, we die, we wed, we cry, 
We make assertions, we veply, 
We laugh, we gossip, and we sigh, 
To-day, in Magazines. 


They form the history of our time, 
From Arctic zone to tropic clime, 
In prose, in picture and in rhyme 
Whatever mankind gleans 
To make our life a blessing here, 
‘To charm, to comfort or to cheer, 
Is safely garnered year by year 
Within these Magazines. 
_—s — 
EVERYTHING SHOULD BE PLAIN. 
‘By C. S. Stemp. 

A person often reads an announce- 
ment in a paper and would like to ask 
its author for fuller particulars. ‘This 
is not possible on the spot. Because 
the statement was not full or exact, a 
probable customer is lost. 

My own experience is that the people 
we appeal to need everything to be 
placed before them in a perfectly lucid 
way. They are not good at puzzles. To 
show how faithfully they follow instruc- 
tions, an example occurred in my own 


business this morning. Some news- 
papers place the word ‘‘advt.” at the 
end of a paragraph ad. This word 


usually follows the address of the ad- 
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vertiser. An envelope reached my oltice 
this morning addressed to— 
Guy's Tonic Company, 
6 Sloane , 
London, S. VW, 
(advt.) 

Is the point evident? People who 
spend money freely on advertised lines 
are not always highly educated. They 
do exactly what they are told, using 
every care on their part, Let us there- 
fore take the hint and aim at exactness. 
1 would add a word more. ‘The people 
love directions, and when an article gets 
into their hands it should be accompa- 
nied by printed matter, fully instructing 
them how to use their purchase. I 
sometimes chaff a friend of mine, the 
proprietor of a well-known tooth-pow- 
der, telling him that he should on the 
outside wrapper instruct his customers 
to open the packet before taking out 
the powder. ‘This is an absurd exag- 
geration, my readers will think, but it 
contains a suggestion. When buying 
anything I like to know exactly ‘‘ how 
it should be used.” 

The ‘‘ directions” of the manufact- 
urer are welcome and have weight with 
me. My nature is human; we seek to 
impress the great race, and should 
remember human nature is much the 
same all the world over.—Zuglish Edi- 
tion Printers’ Ink. 
alae 
ADVERTISEMENT. 

From the Critic. 


Sguare 


A CHICAGO 


The hospitality of Chicagoans must have 
been taxed, this summer, be, ond endurance 
taxed even more than the patience of * the 
people of the West”? has been taxed by the 
New York newspapers, if the wild and hirsute 
Senator Peffer 1s to be accepted as a moutn 
piece of Western sentiment. Indications of 
restlessness under this burden of taxation are 
beginning to appear. Thus, I find in the 

Shicago 7¥/ bune of Sept 3 the following ad- 
vertisement: ** Personal Notice— Having en- 
tertained all known relatives for Wor!d’s Fair, 
relatives in future must be identified. Foreign 
papers Please copy. Mr. and Mrs, S. W. Mc- 

_—— It will not be long, at this rate, 
before ‘the McC.’s refuse to entertain even 
those belated relatives who succeed in identi- 
fying themselves. 


-o« 
PARROTS AS ADVERTISEMENTS 
From the Boston Journal. 


Charles Benton, manager of Proctor’s Thea- 
ter, New York, has conceived an advertising 
sc heme which completely overshadows and 
eclipses even the most brilliant and ingenious 
of them. To-day he hired 40 strong-lunyed 
men to teach parrots to yell ‘* After breakfast 
go to Proctor’s. He proposes to hang the 
p'rrots up in res taurants, bars, hotels and in 
every available place, where they will yell all 
day long the sentence taught them, 
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READY-MADE ADVERTISEMENTS. 
































Original Suggestions From Various Contributors. 








Readers of Printers’ INK who make use of any advertisements appearing under this 


head will confer a favor by mailing a marked copy of paper containing same to the editor of 








Printers’ Ink, Newspaper Box 150, New York City. 





For Gloves (By G. EF. Fairhead). For Hats. 
Give By wearing a glove that GLAD TO SEE YOU 
perfectly. Be particular 
Your buy a glove that you Rass call in our store sometime. Even if 
tried aud not found wanting. you don’t want a hat, you can see for 
Many gloves look well on the yourself what kind of quality we 
Hand a counter, but are detestable keep and hear our prices 
on the hand—they lose their Then you will know where to come 
Beautiful shape and you, lose you to when you 


temper. Our Excelsior 


gloves are fully warranted in WANT A HAT. 


Shape every respect. 
HAND AND GLOVE. TILE BROTHERS, - Hatters. 
For Pianos—(By E. French), 
siilaahast Pianos 
“BLOOD and ¢ Play ‘you' Pay! 
WILL (Organs 
TELL sab gacetin toonedl ceoedinec tahoe 


pooky as you like. You to take no risk of 


according to the condition of at. If in | damage, and the instrument to be entirely 
bad order it shows itself in Pimples, | Satisfactory, or you neither keep it nor pay a 
B agg and va pow ta ms of - | cent. Se ad Sor Cats logue. 
skin in good order it shows in the ae 

S 
clear complexion, the gi of health, - CU RTIS & FRENCH. 


the good spirits. If aes is the first 
case, you can produce the second con- 
dition by using 

BROWN’S SARSAPARILLA. For a Dry Goods Store, 


Blankets 








Are Not 


For Clothing—(By P. W. Blackmer). | & Perishable 
Cast-Iron Goods. 
Pants Bought to-day they will be as 


fresh and warm as if bought on 





would sell fast if the price was low and they New Year’s Eve. And do you 
could be made in light weights. While you know you will save fully one-half 
are waiting for these improvements the next on winter prices? If you do not 
best thing is a pair of our wish to pay the fu'l amount down 


you can leave a deposit, and we 


= W will keep them for you until you 
All ool want them, With what you save 
Pants 


you can buy a nice 
which will keep their shape, wear like iron 
and outlast two pairs of the ordinary trousers. 



















Christmas 
Present 

For Your 
Husband. 


















PANTERS TO THE KING, 












OLD STATE CLOTHING STORE. 
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For Coal—(By P. W. Blackmer), | For Furniture—(By E. FE. Calkins). 
SOLIDIFIED is all that coal amounts | “ Beds, tables, stools and candlesticks.’ 
to, but it will be in great — Shakespeare. 
demand ~ winter, 
SUNSHINE Back in the prehistoric WHAT MAKES 


ages we arranged to have a sh a of this 


necessity made up, and we are now ready THE HOUSE 


to furnish these 


HUNKS OF COAL A HOME? 


in large or small lots, at prices that you will > ~ y rede 3 In 
scognize as right. T : . other words, furniture. 
recognize as right. Try us EVERYTHING An outa bnese-te 
HARD AND SOFT COAL CO. blank. It has no ex- 


FOR THE pression. It means 

nothing. Furnish it and 

HOUSE you give it life. We 

For Clothing. put expression into all 


| FROM THE —_ of ~— —_ 
SAY GROUND the = WHAT” and the 


and the 

: “KNOW. 7 war 

, what you will, think what you like, UP M bag mae pag _ 
it’s the well-dressed man who gets ahead . Pathe, he —— 
quickest in this world. ings harmonize wi one 


: another. 
ou say you know this, and would dress another 


well yourself if you could afford it. HOME-MAKERS, 


WELL, BUT— Se : 


gocd clothes don't cost as much as 
they used to. Just come in and see what a 


well-made and fashionable suit we can give 
you for $1 | WHOLESALE 


5- 
All sizes, shades and patterns. 


For Furniture. 


dealers in House Furniture are sometimes 
THE BOSTON CLOTHING Co.,, compelled to sell their stock at a sacrifice in 
Market Sauare. order to obtain ready cash, A prominent firm 
— had to do this recently, and offered induce- 

ments enough to 


ARREST 


the attention of the retail trade. We were on 
A Pen of Gold | hand and bought largely for cash, Conse- 

| quently we have wonderful bargains in all 
kinds of Household Furniture, For the par- 
ticular benefit 


OF OUR 


For a Stationer—(By Wingate Blackmer). 


don't always write loving messages ; 
don't always foot up columns correctly ; 
it don’t always sign big checks. But 


there is a 
SMOOTHNESS customers these are now on exhibition in our 
mere | warerooms, and an invitation to inspect these 
wae | remarkably cheap goods is freely extended to 
READINESS - 


CITIZENS. 


ANISTFR & RAYLE, 


House Furnishers. 


about a gold pen that endears it to the 
user. Once find a gold pen that ** just 
suits’’ you, and a life-long friend is 
yours. Our business is to find that gold 
pen for you. Will you come in and 
help us look ? 


PENS, INK & CO. 


lor a Druggist—By Jed Scarboro), 


Else his record for 
patience and piety 
would not have come 


For Shoes—(Ly P. W. Blackmer), | JOB down to us so clean. 


Patience and corns 


Character Tip - _ walking are strangers. But 
symbolizes curios fretting doesn’t cure 
In Walking. ity, turned-in toes "em, however. 


absent - minded- 


ness, slow steps a thoughtful person, HAD YANKER- 


quick steps energy. There is a style of 

; : Ps. ~ - does. 
walking which indicates that a man’s INE , 
shoes hurt him, but that style is not Roots ’em out in 2 
common here, because so many men | days, leaving the 


Wear the « FITTER” SHOE NO CORNS = Stop fer : 
“Tr Never Pincues.” Th ICKS? whe “ 


GOOD, FITTER & CO, mth 
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ADVERTISING ON MONUMENTS. 





Amusing stories are told of adver- 
tisements that have found their way 
into graveyards and on public monu- 
ments. 

The man who placed above his 
wife’s grave a stone bearing the date of 
her birth and death, followed by the 
statement that her husband was still 
alive and trying to give bigger bargains 
than ever, was possessed of stronger 
business instincts than good taste. It 











efforts 
to such extremes, but there are 


is rare that advertising are 
carried 
many instances where monuments 
have been erected to the memory of 
prominent men and the name of the 
giver has figured more prominently 
than that of the person whom the 
statue is supposed to honor The 
statue of Lincoln at the World’s Fair 
is a case in point. Z7fe pointed out 
the absurdity in the following squib : 
The monument in honor of Eli Bates, 
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whoever that may be, has a statue of 
Lincoln at the top !” 

Another case is that of a burial lot 
presented to the Boston Commandery 
of Knights Templars. In the center 
is a monument with the conspicuous 
inscription : ‘‘ Presented by Sir Knight 
John H. Collamore.” This ought to 
prove an effective and permanent ad 
for the gentleman in question. The 
statue of Daniel Webster in Centrai 
Park, New York, is another instance. 

ae 
HE LIKES GOOD DISPLAY. 


CastTILE, N. Y., 
Editor of PRinTeRs’ INK* 
A friend at Bliss, N. Y., handed me a copy 
of PrinTERs’ Ink, of September 13, 1893, and 
finding two pages of ** Ready-Made Adver- 
tisements”’ in it, I retained it, thinking that 
some of mv friends might want to change 
their ads, half an hour before a paper goes to 
press, and that some of them would come 
handy, and one did to-day. am a job 
compositor, and a hardware dealer came in the 
office for a change, but had no copy, and was 
going to use that old saw, ‘‘ New advertisement 
next week.’’ Having that number of your 
paper in my pocket, I showed it to him, and 
he wanted me to set vit Taking it altogether, 
there are but very few country papers in this 
section that take any pride in their ads ; the 
most of them think that ‘‘any way to get 
them up will do.” But I like to take pains and 
get good di splay. every time. I send marked 
copy of the ad. 


Oct, 5th, 1893. 


Joun H. Ratueun, 


o - 
LEAGUE OF AMERICAN WHEELMEN. 





New York, October 5, 1893. 
Isaac B. Potter, Managing Editor of ** Good 

Roads,” Potter Building, New York: 

Dear Six—In a recent communication, re- 
ceived from you to-day, you inform us that 
Good Roads goes every month to every mem- 
ber of the League of American Wheelmen, as 
well as to all other subscribers, having a total 
issue of 34,700 copies. 

In sending these Good Roads every month 
to every member of the League of American 
Wheelmen, and treating them as subscribers, 
do you not think that you are violating the 
postal laws of the United States or the regu- 
lations of the Post-Office Department ? 

Would you mind telling us what is the pres- 
ent number of members of the League of 
\merican Wheelmen ? 

We may wish to make some use of your 
reply in the columns of Printers’ Ink. 
Trusting that you will favor us, we are, 

Your obedient servant, Printers’ INK. 
einen 
NEWSPAPERS IN JERUSALEM. 
From the Paper Mill. 

Two weekly journals are printed in Jerusa- 
lem, Hoar (the Light) and Hacharazeleth 
(the Flower), neither of which is the organ of 
any party. A year book, /eruscholajim, is 
also published. All three of the above are 
printed in the Hebrew language. Besides 
these three printeries there are five others, 
connected with the monasteries of different 
sects, and which print only religious tracts 
and books, 
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ATTRACTIVE STORE DISPLAY. 


‘*Openings,” so-called, are con- 
sidered, and properly so, an important 
form of advertising. The right idea 
about advertising is always to have 
something of special interest to an- 
nounce, and with the big retail stores 
the spring or fall opening affords the 
best sort of opportunity. Circulars, 
sometimes in the form of engraved in- 
vitations, are sent out and newspaper 
space is generously used. People can 
be induced to attend special sales when 
the ordinary course of business might 
never take them near the store. But it 
is important that these occasions have 
something ‘‘ special” about them be- 
sides the name. ‘The proprietor ought 
not only to have goods at right prices, 
but he ought to make unusual efforts to 
make his store attractive. Kate Field’s 
Washington tells how John T, Shayne, 
the fur man, secured such an effect : 

A woman and I were walking up State 
street, Chicago. As luck would have it, a 
stream of women obstructed our way on our 
approach to the Palmer House. ‘* What is 
the matter?” I asked. 

*- Opening,”’ replied one of the streamers. 

** Let us stream, too,” 1 said to my compan- 
ion, and we streamed. 

What a combination! Smilax, baskets of 
flowers, roses, music and furs! It was the 
most original fall opening I had ever seen. 
saw no lunch table, but I dare say there was 
something of the sort somewhere, 

Evidently it was not unusual to sell furs to 
an accompaniment of charming music; in the 
back of the store, above the private offices, was 
a permanent balcony arranged for an orches- 
tra. There played a mandolin club, my ears 
being saluted by Scuderi's fetching sung of 
*Dormi Pure.’’ Scores of women sat listen- 
ing to the music. Otherscores tried on winter 
wraps, while many helped themselves to bou- 
tonnieres, feeling as satisfied as though they 
had mz ide the bargain of their lives. ; 

be Whoever owns this shop,” I said to my- 
self, ‘** understands his business. He knows 
how to please women, and is reducing trade to 
a fine art.’”” Then I looked at the fine display 
of furs. 





<< 


A LOovIsvILLE (Ky.) firm inserted 


the following in the local papers : 
THE CURTAIN UP 
From 8 a. m. until 6 p. m. 


PROGRAM : 
OVERTURE.......... 


* For Ready Cash.” 
“£ xplanation,” 
‘ ‘In Suit.’ 
‘"URNE. . “Tn Sober ieee 
SOL O- IRISH BALLAD— 
“ Dm Sitting on the STVL - Mary.” 






MR igs LANGAN, 
Re cecincndvscetnuncssnesoseny ** Dots. 
VARIATION “In Qua ity and Pri. es.” 





Sa caeaease ‘In Pattern.” 
PASTORAL... ...-"* Plain Goods.” 
GRAND FINALE.......... “ Satisfaction.’ 
WINN & LANGAN, 
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NEWS OF THE DAY, 
From Life. 

Mrs. Jenks: Any news in the paper to-day? 

Mr, Jenks: Lots. The Daily Humper has 
bought a new press and doubled its circulation 
within a week and started a new building, and 
it printed half a million advertisements last 
week, and it’s going to distribute oil portraits 
of all the champion slugygers with its next 
Sunday edition, and it has arranged with 
Professor Sourkraut to furnish it with anew 
tune for the Star Spangled Banner, and is 
going to have a guessing contest on the weight 
of the fox which the Ladada Fox Hunt Club 
didn’t catch, and it has hired Bloody Mike to 
write a nov el to be printed after he is hung, 
and it offersa trip to the World's Fair to the 
servant girl who Proves the best patron of the 
Situations Wanted column, and it insures 
every reader against being hit by a meteorite, 
and it has arranged for an exclusive special 
cable account of the cane sucking contest be 
tween Lord Dude, of England, and Mr. Hoff- 
man Howes, of America, and it has starred a 
Bread Fund for walking delegates who are out 
of work. 


i 


A POSTAL RULING. 
From the New York Sun. 

Postmaster Dayton hasreceived instructions 
from the Post-Office Department to notify 
publishers of second-class mail matter that 
hereafter the inclusure with their publications 
of subscription bills, orders, and receipts which 
contain any other information than the name, 
place of publication, and subscription price of 
the publication, and the amount of subscrip- 
tion due, will not be permitted; and that the 
words “subscription price,” as used in the 
law, will hereafter be construed as ** the regu- 
lar stated price of the publications, without 
reference to any premium that may be 
offered,” 








o.oo -— 
A COMMON ERROR. 
From the Writer. 

An error common in newspapers is illustrated 
in the following sentence: **The News has 
the largest circulation of any morning news- 
paper west of Philadelphia.’ The correct 
statement would be: ** ‘Ihe Nezes has a larger 
circulation than any other morning newspaper 
published west of Philadelphia.’ 


> — 


Classified Advertisements. 


Advertisements under this head. two lines or 
more, without display, 25 cents a line. Must 
be handed in one week in advance. 


WA N Ts. 
T= Le Roy (N. Y.) ‘esiaemmeaianas is a first-class 
weekly newspaper. 
ae a postage stamps are bought 
L R, Bethlehem, Pa 


N heccdergooteweter wanted. CHAS. HINCKLEY, 
4 225 Dearborn St., Chicago. Manufacturers 
and importers, write. 


LLUSTRATED fe atures for newspapers. Ar- 

tistic, attractive, cheap. Send for proofs and 

particulars. Address CHAS. W. HARPER, 
Jolumbus, Ohio 


We a pc We give for 40 used stamps of 3c. 

& up 12 choice house _ ants, suc mee roses, etc. 

We also buy for cash. Write first. - 8. 8. CO., 
. care Printers’ Ink 


OPC ISITOR Roe, news, book 

work, jobbing, or as working foreman. 

State wages and ac ‘dre ss to A. E. WHITING, 52 
Park St., Gloversville, N. Y, 
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») O00 CASH order names; all copied 
20, letters received by us since 
. per 1,000, or lot for $8.00. 
, Passumpsic, Vt. 


June, 1992) Pric 
WORLD PUB. CO. 
DVERTISING solicitors me ake money with our 
‘Cc thristmas Bells,’ 
> are now ready. 
R. 1. 











Meiers det ” “Artistic A 
J.A.& KR. "REID, Provide 
( NUTS for adve rtisers Bright, attractive, 
cheap. Absolute satisfaction guaranteed 
Send for lite yroofs and particulars. Address 
CHAS, W. HARPER, Columbus, Ohio. 
W E will pay highest 
tian = — 





rices for used Colum- 
value), also for any 

1U mps. Send list of what you have. 
CRITE ENDEN & BORGM. AN CO., Detroit, Mich. 


I 7 MBOSSING attracts trade. Ideas on every 
4 one of the 160 pages (9x12) of “A MINT oF 
Hints” that are worth cost of entire book, x 

post-paid. Send for sample page. GRIF it 
AXTELL & CADY CO., Embossers, Holyoke, om 


f 5 WILL be paid to party securing for us 
$ )y an investment of $15,000 to $20,000 in a 
first-class agg agp business in large 
Western city. ade established. Position for 
investor. hadvess “FACTORY,” care Printers’ 
Ink, New York. 


Vy HAT can we do for you in Washington? 
Commissions for publishers, advertisers 
and others exccuted at moderate prices. Inter 
views secured, literary and news articles pre- 
pared, and business transacted with the Depart- 
3 yourself a trip to the Capital by 

ir © THE ASSOCIATED INDUSTRIAL 
PRESS. 918, F St., N. W., W ashington, D.C. 


W ANTE 2D—Do you — a first-class business 
‘ manager or cire ulator ! Young man (26). 
and have had six years’ experience. Understand 
business management and circulation thor 
oughly, and up to the times, having worked in 
every department, from mailing room up. Sober 
and strictly business. Now manager circulation 
on leading daily of the South. Best of refer- 
ences. Address ** MANAGER,” Printers’ Ink. 














iiateipiiteanlD inccsmnnpeeanie 

THEATER PROGRAMMES. 

gfe gS 
seuSO 

ADOLI -H STE 





iin UN. iF “theater ogg 1 
Rs For rates, ete., address 
, 113 E. 14th § N.Y 


_— “2. —_—— 


FOR SALE, 






[F ou wish to sell lists of names, advertise 
them in Printers’ Ink. 

mi BUYS 4 lines 50,000 copies proven. 

$1 WOMAN’S WORK, Athens, Ga 

( YAZETTE ADVER’T RECORD-— For papers, #t 
I Testimonials. GAZETTE, Bedford, Pa 

BA OCK Dispatch No. 7, , Dexter folder, both 

good as new,cheap. THE DAY,New London, Ct. 


| ee SALE—Live news penee in So. Fla. Big sac 
rifice. Address “* M. ” care Printers’ Ink. 


| ye SALE—Weekly ; job office. Thirty miles 
out ; $1,50); 3 cash, * QU ICK,” Printers’ ink 


I ANDSOME IL. a U Hag ATIONS for papers. Cat 
alogue. 25c. . ILLUS. » Newark, N. J. 


\ EDICAL ADvaTTEaERS we buy and sell 
4 medical letters. Have a few fresh, ee 
class letters for sale or rent. Address A. LE 
INGWELL & CO., 2e Building, Chicago, ite 


I ALLOT folder, N. Y. . Patent aiowes. 

Over 150,000 sold for “political purposes lz 
fall. Unique, explicit For advertising purposes 
address DISPATCH, Warwick, N.Y. Get sample. 


W E have a oe = very fine colored lithographs 
of the World’s Fair buildings, which can 
be used for adventiatee or premiums. Will sell 

cheap. H. B. PRINDLE & C 0., 53 State St.,Boston. 


NORTH Carolina wee kly pape r, publishe din 
‘Xone of the most beautiful towns in the South, 
will be sold on easy terms. Only paper in county 
of 16,000 inhabitants. Newspaper and job plant 
complete. Address * H.,” care Printers’ Ink. 


poe SALE—A splendid opportunity for a 
bright newspaper man An_ eight-page 
























weekly paper in a city of 16,000 inhabitants. Only 
Democratic paper in ¢ ounty 
selling. Address‘ N. M., 


Good reasons fcr 
. O. Box 672, N. Y. 





PRINTERS’ 


INK. 
{DVERTISING NOVELTIES. 
AMunican FARMER AND FARM NEWS 


POOK ON HYPNOTISM—Tells how the spell 

is produced. Fast seller, Retails $1.50 and 
20. Sample and terms, #1. PROF. ANDER 
ON, P. 1, 182 State St, Chicago. 


Digg Have you “advertising noveltie: 
Cuts, lithos, holiday numbers—anyt 
new. Can sell ‘em if saleable. Get to rock bot 
tom first. T. SEARS, Preston, Ont. 


Oy KS for adve rtising purposes, by the hun 

/ dred or thousand ; paper-weight ¢ ‘locks with 

ery snt on dial Address SETH THOMAS 
CLOCK CoO , 49 Maiden I ane, New York. 


poe the purpose of invitmg announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar 











er best means to push ) circulation and get 
the attention of advertisers is to use our 
music plates in your paper We publish the prin 
cipal pieces of vocal as well as instrumental 
music. Will take j3. adve ertising in your 
a Add YRK MUSICAL ECHO 
CO, Broadway Theater Bui. ding, N Y¥. 





ee 
SUPPLIES. _ S. 
I EVEY’S INKS are the best. New York. 
4 
TAN BIBBERS 
Printers’ Rollers. 
INC for etching 
4 Water St., New Yor 


&* PEER S$” SARBON BLACK 
For = Inks unequalled Pittsburg 


i TYP’ ~ from BRUCE’S NEW YORK TYPE 
FOUNDI $ Chamb St., New York 
Best and - sh F Get their prices before 
purchasing. 


[as PAPER is_ printed with ink manufact 
ured by the W. D. WILSON PRINTING INK 
Co., Lit’d, 4 aaa St.. New York. Special prices 

tc cash buye rs 

P! AVER DEAL 6 4 M. Plummer & Co., 45 

Beekman St , N every kind of paper 
used by printers ‘and sauiate hers at lowest prices. 

Full line quality of P ee rs’ Ink 


aeUCe & COOK, 19 


















> ——_ .- 
ADDRE ES AND ADDRESSING. 
YERSONS who have f facilities for bringing ad 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash v¥ with order, 


“MISCEL L L 1 VEOU S. 
I EVEY’S INKS are the best. New York. 
4 





‘AN BIBBERS 
Printers’ Rollers 


ge ANS TABULES are a cure for constipation. 
\ biliousness and dyspe psia. 





COMPLELE cou in journalism by home 
study. Ad. J. COTNE R, JR., Detroit, Mich. 


‘END one of oe m base cuts and receive 
‘ sample Sag e of same, mounted on light 
ste pase. E. T. KEYSE R, 5 Beekman 
St 


YAPER DEALERS M. Plummer & (o., 45 

Beekman St ,N. Y., sell every kind of paner 

used by printers and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


Te new “HANDY BINDER” for P R INTERS 
INK is an admirable device Mt... th serva- 
of PRINTERS’ IN and is 
weable, We will send it v08t- 
paid, on receipt of 60c., the cost of the * Binde or. 
Address PRINTERS’ INK, 10 Spruce St., N.Y. 


— ——— -+e-+—_ —. 


TO LET, 














y 








‘O LET—Front office in building No. 10 Spruce” 


Street. Large and well lighted ; steam heat ; 
electric light For — particulars address 
GEO. P. ROWELL & CO 
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ILLUSTRATORS AND ILLUSTRATIONS. 
| ANDSOME !ULUSTRA ATIONS for papers Cat 
alogue, 25c. AM. ILLUS. CO., Newark, N. J 


PAY well for original and uncommon ideas, 
suitable to be illustrat or advertisements. 
Look over the magrines and send me sugges- 
tions. Inclosc addressed letter and stamp for 
returned matter. ARTIST LINCOLN, Metropol- 
itan Building, Madison Sq., New York. 






















ADVERTISEMENT CONSTRUCTORS. 





NHARLES AU STIN BATES, 100 E 8ist St., N.Y. 
C 3 sample ads, $ Pl you or refund. 
Oe bone TIVE ads wri Ask for “ Conver- 

4 sion Card.” JEDSC ANBORO, StacionW, Bkin, 

profit 


BUSINESS jingle often brings more 
é than you thin to try adollar one, 
“EXPERT,” rinters’ Ink. 
*NGLISH, common sensi d wit, boiled down 
4 intoan ad, Write BRETT, in care of Print 
ers’ Ink, and get an “ Extract Pad.” 





address 





care 








So do ads 
orgume nts 
BI 


ETT, 


y NK INS leave a lasting impression 
that contain common sense 
Verse, prose, illustrated or plain. ' 

care Printers’ In 
Pras, tonic for business debility Catchy 
as oe ing circulars, crisp catch phra 











sk for 


ce ed testimonials and estimates 
SED sc ARBORO. St 








tion W, Brooklyn. 
)HYSIANTHROPHY must be made the basis 
of good advertising. “ Brevity is the soul 
of wit,” and good advertising. adoxically, 


can I help you say more by saying less! BRE TT, 
care Printers’ Ink 


A Ds of all kinds, primers, pamphlets and cata- 

logues prepared in original, effective forms, 
{ilustrations made and entire charge of mechan 
ical w assumed if desired Address JOHN Z 
ROGERS, 769 Monroe St . Brooklyn 


T HAVE positive proof that my ads sell goods 
2 for others; why not for you! Sample, #1; 3 
for #2, or a 3-mos. service of 13 ads for #6.50_— If 
they don’t suit I return the money. Is it fair? 
CHARLES AUSTIN BATES, 100 E. 8ist St . N. Y. 
ee LY SPECKS and cobwebs in a show window 

are no worse than poor arrangement of 
goods window may be made a magnet. 
Marking-pot, show-cards are bad. Ideas that will 
yay may be had for any business. BRETT, care 
-rinters’ Ink 


T ATES 
pure.” 
a guinea a be 
isn’t all right— 
and — price will be return 
3—o an week for three 
Cc HARL ES AUSTIN BATES, 
New York. 




















BU SINESS TONIC “ Absolutely 
* Be ‘st ana goes farthest.’ 























+or——___—_ 
BILL POSTING & DISTRIBUTING. 
OUR 


) price. A. 


DVERTISING 
Circulars, 
Greensboro, N. 





low 
Haven, Conn, 


‘ere e iled with mine at 


q. ERKINS, New 


atter judic honsly distributed. 
per 1,000. C. P. VENABLE, 





SOR the natn inviting announcements of 

* the addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one dollar. 





>> 
PREMIUMS. 

EWING machines half price to 
s Lists free. AM. MACHINE CO., ( 
Y EST goods for mail order business and pre 


» miums for publishe rs and manufacturers 
W.N SWETT & CO, 28 Reade St , New York 


1 EW illustrated catalogue of the best premi- 
4% ums for newspapers and manufacturers now 





yublishers. 
hicago, Ill. 


ready Senc for itand get new business. HOME 
BOOK COMPANY, 142 & 144 Worth St , New York 
NEWSPAPER INSURANCE. 


haerod INSURANCE COUPONS in newspapers 

are the great circulation producers. Noth- 
ing equals them for rapidity in obtaining high 
est results. Full information and rates free from 
THE COUPON Co., (73 Broadway, New York 





YTERS’ INK. 
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ADVERTISING 


"Ogee —- 
New Y« 


\ TILLIAM HICKS, 
1”) Nassau St., 


GENCIES. 


Advertising. 32 Broadway 


se a Agent, 
New Y« 


TEWSPAPER Advertising and FP = hasing 
Agency. 19 East 14th St., New Yor 


¥ you wish to advertise —— anywhere 
dl 





at any time, write to the ¢ WELL 
ADVERTISING 'CO , 10 Spruce St., New York. 
—____ +. 
{DVERTISING MEDIA, 


yy Care. 


GEATILE TELEGRAPH. _ 
.’ 


ALERT 
4 W: 
WORDS, 6 times, 


40) Brockton, Mass. 


1- ~ CENT per line per 1,000 copies is cheap. Par. 
*.) ticulars from O. L. MO’ SES,132 Nassau, N. Y 


. Immigration jour 





advertisers advertise in K — FIELD'S 
SHINGTON, Woeainaben, ). 

®@ cents ENTE 
Circulation, 7,000, 


RPRISE, 








( == Southern Home, 0p. 

nal. Cir’n large. vadvg ates low Hamilet,N.C 

TEWBURGH, N. Y. Pop. 25,000. The 

4 newspaper,daily and semi-weekly JO 

\ TISCONSIN AGRICUI RIST. Racine, Wis 

Proved circulation, 30,000 ; 20 cents a lite 

NY person advertising in PRIMTTERS’ INK 

d to the amount of $10 is entitled to receive 
the paper for one year 

LBANY, N_ Y., TIME geste 

ing, and WE : 
Largest circulation. 





leading 
TR 1 











every even- 
oS, reach everybody. 
ite Rous paper. 





“Fave 





D° you wish to interest people who have 
money enough to buy what you have to 
sell? THE ST. AUGUSTINE} NEWS, F. G. Barry, 
publisher, Utica, N. Y 
DVERTISE with the 
tion, incorporated, 





Church Press Associa 
publishers of twenty 
church magazines. Sam 4 “sand rates on appli 
cation 1058. 18th St, Phil’a, Pa 


pax AMA STAR AND HERALD ~ D. and w.; pub 
at Panama ; est. 1849. Eng. and Span. edition: 
cover Mexico, Cent. and So. America. Cir., 27,000 
ANDREAS & CO., gen. agents, 52 Broad St., N. Y 
pp Rooksn (Iowa) POSTEN will pay you onc 
thousand dollars if it can’t prove ove 
five thousand actual weekly circulation 
space now at one-third cent per agate line per 
thousand of circulation 


( YOLUMBUS. Central, Soutne rn, and Southeast- 
ern Ohio offer a rich field for advertis , 











THE OHIO STATE JO Un s—Daily, 12,50: 
Sunday, 17,000, and Weekly, 23,000—covers the 
field. All le ling adve rtisers use it. 














Py CmananD, a woman's journal, edited by 
wo! = for women, and going to women 
, to the extent of a guarantee | circu 
lation of 00, GEO.S. BECK, Room 193, World 
Building Y. City, Eastern ad manager 


T= AMERICAN FARMER AND FARM awe, 
Springfield, Ohio. The largest and t 

culation of any monthly agricultural journal 
published anywhere on the face of the earth 
Guaranteed 1 09 or more. Advertising rates 
are very low, and returns certain as fate. All 
advertisers more on satisfied. GEO. 8. BECK, 
193 World Bidg., N. Y. City, Eastern ad manager. 


HOTE L — in New York published an ilius 

tra aper,to attract trade. In this paper 
he calle a attention to his location and other ad- 
vantages. He printed 5,000 a month for many 
months, costing about $150 monthly. He gave 
away some over his counter, and mailed the rest. 
During the second month a strange r called, asked 
to see the proprietor, saying : “I bought one of 
his papers for ten cents way out in Leadville, and 
I want to shake hands with a hotel man who has 
the ‘nerve to publish sonicea paper.” Her 


exclusi 






















istered, and when he went away left three hun 
dred and eighty-six dollars in that hotel The 
hotel is a sue and the owner will tell you 






that his paper did the business. It brought the 
Booms. and he knew how to take care of them. 

| this is true of any business. Send to W. P. 
WHE ELER, 132 Nassau St., for estimates. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York 
No. 138 Fleet Street, I 


C., London 


Issued every Wednesday. Subscription l’rice : 


Two Dollars a year. Three Dollars a hundred ; 


single copies, Five Cents. No back numbers 


JOHN IRVING KOMER, EDITOR 


NEW YORK, OCTOBER 18, 1893. 


A NEWSPAPER publisher supplied a 
directory publisher with a statement of 
The accu- 
racy of that report was guaranteed by 
the directory publisher by a_ proffered 
reward of $100 to any one who would 
disprove the statement that the pub- 
lisher of the newspaper had made. An 
employee of the newspaper publisher 
in the circulation 
rating, and proved that it was not and 
could not be true. In arriving at this 
conclusion the fact was breught out 
that the inaccuracy small 
but he made the point that a small in- 
accuracy inaccuracy. ‘The 
report was proved to be untruthful, 


his actual issues for a year. 


detected an error 


was a one, 


is still an 


and was none the less so even if the 
person preparing it thought it true. 
The publishers of the directory had 
but one course open to them, ‘The 


reward had to be paid, and the paper 
had to be added to the list of 
who had imposed upon the publishers 
of the directory by sending in a signed 
report that did not convey facts. 


those 


Scorr & BowNer, who have hereto- 
fore placed their contracts with news- 
papers for advertising Scott's Emul- 
sion through the advertising agency 
of Bates & Morse, will hereafter 
duct an advertising department of their 
own, on the plan of the Royal Baking 
Powder Co., but will not undertake to 
keep such complete files, the papers 
not being filed after passing the check- 
ing clerk’s hands. Mr. Scott says tiat 
he has always made terms personally 
with advertising solicitors, and does 
not see why he should not attend to 
the rest of the business and save the 
commissions paid the agency. He 
will expect to be allowed every conces- 
sion formerly obtained by Bates & 
Morse. In other words, he will con- 
duct an advertising agency, but for the 
transaction of his own business only. 


cone 





PRINTERS’ 





INK. 


THE great popularity of the so-called 
** De Vinne”’ type has led to the intro- 
duction of other forms of this series. 
There are now made a condensed De 
Vinne, an outline De Vinne, and an 
italic De Vinne, which retain the char- 
acteristics of the original face. For 
advertising purposes, no display type 
has ever been devised which has been 
so widely used. 

A FURNITURE advertiser in a Wash- 
ington paper recently made a novel 
premium offer, which met with notable 
With every purchase ot SIO 
worth of goods Was given a canary ol 
mocking-bird, the buyer being allowed 
to make his own selection. If the pur- 
chase amounted to $20, a went 
with the bird. At the first day’s sale 
250 birds and cages were given away, 


success, 


cage 


So large a collection of singing. birds 
in a store not only operated indirectly 
as an advertisement by creating com- 
ment, but it also gave the writer of the 
newspaper advertisements a chance to 
** spread himself.” We quote a para- 
graph from one of these announce- 
ments: ** These birds will sing, but 
we have not taught them to sing our 
praises. We leave that to our pa- 
trons.” 
MANY GOOD SUGGESTIONS 
J. B. Wetis,Son & Co., 
Utica, N.Y., October 7, 1893. f 

Editor of Prix ve 

I find meny good suxgestions in the depait- 
ment of Ready-Made Advertisements, al 
though | have never used an ad just as it was 
written, some slight changes being necessary 
for our busine 


s’ INK: 





Respectfully yours, 
G. FAIRHEAD, 





Our correspondent has the idea ex- 
actly. Although the advertisements 
given in this department are termed 
** Ready-Made,” it is not expected that 
with the majority of wide-awake deal- 
ers they will prove more than sug- 
gestive. They are merely given for 
what they are worth, but if the reader 
can borrow an occasional idea the 
matter is well worth his consideration. 
For example, Mr. J. Piggott, the well- 
known English clothier, obtained from 
this department the  catch-phrase 
**Fashion, fabric, fit and_ finish,” 
which he is using to good advantage in 
his regular announcements. Every- 
thing rests upon knowing how to make 
use of the material that comes to one’s 
hand. 





























ase etateon 








THAT BANK ADVERTISEMENT. 


PRINTERS’ INK is in receipt of a 
number of comments upon the article 
entitled, ‘‘ The Ad That Was Killed.” 
A majority of those who took the 
trouble to express an opinion believed 
that the Western bank would have done 
well to advertise. The two letters fol- 
lowing represent the difference in 
views : 

Cuicaco, Oct. 6, 1893. 
Editor of Printers’ INK: 

Employed in a Chicago bank, and a con 
stant reader of your valued publication, I 
have read with interest **A Western B ink- 
er's”’ article on ** The Ad That Was Killed.’ 
As the writer asks for an opinion, | am going 
to take the liberty of expre: ssing mine. Under 
such circumstances as ** A Western Banker”’ 
mentions in last week’s PxinTEeRs’ Ink a 
course of masterly inactivity is the wisest pol- 
icy. If depositors are frightened, something 
more than a cleverly constructed ad is neces- 
sary to reassure them, On the other hand, 
: here no fear exists, this zeal in declaring th: 
bank's absolute solvency may have the effect 
of exciting suspicion. If there is no cause for 
alarm, the best advertisement for any bank is 
to honor promptly every demand made upon 
it. Let it frove that an account on 1ts books 
is as good as *‘ a government bond,’ 

Yours truly, Frep. W. WILE. 











Tuer Srotiserc & Ciapp Co., ) 
Wholesale Hardware. : 
To.npo, Ohio, Oct. 7, 1893. } 

Editor of Printers’ Ink: 

In reply to the observation of “A 
Western Banker,’’ permit me to say that, 
in my opinion, his advertisement would have 
been the right thing at the right time. The 
possibility of its being misconstrued by the 
many depositors in a bank, by their ignorance 
of business in general and the ays of banks 
in particular,isa little too remote for consid- 
eration. Iam rather inclined to believe that 
such an adver tisement, Cc ontaining the names 
of good, reputable men of money and experi- 
ence, would have served to quiet the fears of 
depositurs, and induced new ones to place 
their money with the bank, Yours, 

( D. Ciarr, 
<2 


EDUCATIONAL MAGAZINES FOR 
ADVERTISING PURPOSES. 


“ Tur IpgoGrapHic Montuty 
MaGazink.” 32 Pagesand Cover. 
Published by ‘ 
HawTuorneE P’1’G & STATIONERY Co., | 
LincoLn, Neb., Sept. 29, 1893. 
Editor of Printers’ INK: 
3y this mail we send you several copies of 
our /decgraphpic Mon thls Magazine, which 
the Post-Office Department states is not enti- 
tled to second-class rates. The /tvograp 
is published by the Hawthorne Printing an 
Stationery Company, and is conducted solely 
on its own merits, and just the same as any 
other magazine would be. The fact that the 
magazine is published in the building of the 
Western Normal College, and also the fact 
that the president of the company is also 
president of the college, is what has probably 
influenced the post-office officials. 
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The space occupied by the W. N. C. is paid 
for the same as any other advertising. Sam- 
ple copies are sent to al! former students, and 
by this means our subscription list is increased 
quite materially, and it would prove a paying 
investment for us in the near future, as this 
school has something over 12,000 graduates, 
Our paid subscription list ranges from 1,000 
to 1,500, and we have been circulating about 
10,000 copies per month. We have been send- 
ing these to former students and people inter- 
ested in education. 

Any information you can give us on how to 
get our paper entered as second-class matter 
will be greatly appreciated by 

HAWTHORNE P’1’G anv STATIONERY Co,, 

Per K 

There are about 750 educational 
publications in the United States. As 
the majority of these papers emanate 
from some particular school or college, 
their natural tendency is to advertise 
these institutions, although that may 
be far from being the primary object 
of the publisher. In this respect they 
are not unlike //arper’s, Scribner's 
and other well-known magazines which 
emanate from large publishing houses 
and advertise the books issued by the 
firm. About two-thirds of the papers 
** educational ” are published 
by students, for the purpose of con- 
veying local news and gossip. They 
possibly do not advertise the school 
any more than any local paper adver- 
tises the town in which it is published. 
Yet many of them are classed as ad- 
vertising sheets by the post-office, and 
do not enjoy second-class privileges. 
lhe only method by which Zhe /deo- 
Magazine is likely to obtain 
satisfaction is by employing a compe- 
tent Washington representative to pre- 
sent its case personally to the depart- 
ment. PRINTERS’ INK would recom- 
mend communicating with Edward A. 
Oldham, g18 F street, N. W., Wash- 
ington, D. C. After examining 7 %e 
Ideographic Magazine we are inclined 
to believe that the third assistant post- 
master-general (with this ruling for a 
precedent) would have to exclude more 
than half of all the educational papers 
published, were a copy of each to be 
brought to his attention and he, at the 
same time, to be placed in possession 
of the facts regarding each one. 

or : 

AN exchange tells of a woman who 
bought a new-fangled coffee pot from 
a peddler. In the evening she showed 
it to her husband,a hardware dealer, 
who told her he kept the same thing in 
his store for half the price she paid. 
‘** Well,” said she, ‘* why don’t you ad- 
vertise ? Nobody ever knows what 
you have for sale.” 











classed as 
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THE TENDENCY TO EXAGGERATE. 
‘By F. E. Kennedy. 

(Business Advertiser for the Hudson's Bay 
Company.) 

Credence—upon that rests the suc- 
cess or failure of every advertisement 
written. The most briliiant word- 
painting must fall flat and profitless if 
it does not convince. Read the aver- 
age retail ‘‘ad” of to-day and you 
‘will be surprised to find how few of 
the many blatant statements are calcu- 
lated to the confidence of a 
wide-awake and skeptical generation. 

Of course the public is suspicious ; 
why shouldn’t it be? It has used up 
the proverbial grain of salt many times 
over, and found the quantity insuffi- 
cient. ‘The sooner we learn to clothe 
an honest truth in acceptable terms the 
better. 

We pay for advertising according to 


secure 


circulation and the respectability of 
the newspaper. Of what use is that 
circulation to us if the readers have 


cause to suspect the truth of our asser- 
tions? The advertisement writer may 
be a good logician, able to prove that 
black is white, but somehow the truth 
has a way of expressing itself, even in 
homely words, that the most finished 
falsehood lacks. 

It is not the writer's intention to 
make it appear that all retail advertise- 
ments, or even a large proportion of 
them, are intentionally deceptive. It 
is a weakness of human nature to be- 
lieve that our own buying and selling 
is a little better than that 
and our blind side is always the one on 
which the public is most clear-sighted. 
We don’t want to see our own weak- 
nesses or admit them, 

We notice that ‘Tom Brown claims 
to have the largest stock and best val- 
ues in the city, and we are quite sure 
that ours is bigger, so we ‘‘ go him 
one better,” just to put us right in the 
public mind, providing they accepted 
Brown's staiement as true. The re- 
sult is that both Brown and ourselves 
have simply been discounting the value 
of our future statements. We de- 
ceived no one but ourselves, it is true, 
but the readers consider the intention. 

It is quite possible to advertise one’s 
business the wrong way. That is why 
there are so many merchants who say 
that advertising does not pay. They’ve 
tried it, they tell you, took a large space 
in one or more of the leading news- 
papers, perhaps employed the services 


of others, 
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of an expert advertisement writer to 
whom they gave certain data on which 
to write, the said data consisting largely 
of far-fetched statements, an exuberance 
of ** wind” couched in clever sentences, 
under seductive headings, which the 
people read. They were admitted to 
be ‘‘deuced clever things,” but, of 
course, you and I concluded that Mr. 
Jones had not intended to make any 
one believe that he had the biggest 
store on earth, or a monopoly of all 
the bargains therein. But it made us 
suspect that Jones might possibly mis- 
represent over the counter as well as in 
the newspaper—which would not be 
half so amusing. So Jones’ advertis- 
ing did not pay, and he pities the fool- 
ish competitor who is throwing away 
his dollars in newspaper statements 
which are not half so strong as his own 
were, and occupy less than a third of 
the space. 

There are Joneses among us yet who 
have not realized that such advertising 
does not, and cannot, eventually pay in 
this nineteenth century. Let us be as 
suspicious of our own statements as 
the public is, knowing that we have 
even better reasons for it. 

eel 





ON the morning following the first 
appearance of the Kendals in Pinero's 
new play, ‘‘ The Second Mrs. Tan- 
queray,” a New York photographer of 
the same name inserted the following 
advertisement in the local dailies : 





BIG SUCCESS! 
There is no doubt about it. The 
2d MRS. TANQUERAY 
is a fine play, and well acted, but it is 
nothing to compare wit 
MR. TANQUEREY’S GREAT OFFER 

of TWO finely finished CABINET PHO- 
TOGRAPHS for only FIFTY CENTS. It 
is the talk of the whole city. Offer is 
good for 15 days from date. 

TANQUERFY ART STUDIO, 

63-65 West 14th St., cor. 6th Ave., 

Opposite Macy’s. 














ss 


Advertising Novelties. 


From the Detroit Yournal: A 
wooden foot-rule, with the paper's advertise- 
ment printed on it, preceded by these catch 
phrases: “‘ This is straight,’ and, ‘As a 
rule,” etc. 

From J. Walter Thompson, Times 
3uilding, New York: A paper of pins, with 
the invitation to *‘ pin your copy to your 


order, and send it to 














A CONUNDRUM. 


Office of “THe Union p ADVERTISER,” } 
Roches! tk, N. Y., Vet. 10, 1893. § 
Lditor of Prixters’ Ink: 

I desire to submit these questions to your 
good judgment: 

What general proportion of the entire cir- 
culation of morning papers in inland cities, of 
from one to two hundred thousand popula- 
tion, is circulated in the cities in which they 
are published? Do you think upon a general 
average that more than twenty-five per cent. 
of their entire circulation is distributed or cir- 
culated in the country or in the surrounding 
territory which is tributary to the business of 
the cities in which they are published ? 

An early reply will very much oblige, 

C, C, JoHNson, 

Such statistics have never been com- 
piled, and a ‘* guess” at the average 
would not possess any value because 
the conditions vary so widely. Not 
per cent. of the circulation of 
some papers is outside of the cities in 
which they are published, while in the 
case of others the greater part of the 
circulation is in the surrounding terri- 
tory. 


five 


IDEA IN BOOK ADVER- 
TISING. 





A NEW 





A plan of advertising a book in ad- 
vance, which has struck the citizens of 
Chicago’s classic suburb, Evanston, as 
extremely original and _ effective, 
being pursued by a man who nomi- 
nates himself ‘* Railroad Jack, the 
Hlammock Rider.” 


1s 


The name of the 
book is best told by the card of its 
author, which reads as follows : 
| COMPLIMENTS OF | 
RAILROAD JACK, 
“The Hammock Rider,” 
OF BAY CITY, MICH, 
Author of “ Under the Train in a Hammock," 
Or ** 150,000 Miles at Reduced Rates.”’ 


NOW IN COURSE OF CONSTRUCTION, 





It seems that in the course of his 
travels he works every town at which 
he stops much as he did Evanston, 

This how he goes to work: 
Dressed in blue overalls and a cap to 
look like a railway employee, he goes 
to the various newspaper offices of the 
town, carrying on his back a bag in 
which is his ‘* hammock.” The modus 
operandi of this machine, and the 
methods by which he has traveled from 
one corner of this country to the other 
without paying a cent, he explains to 
the editor and staff in full. It’s a good 
‘story,” and it appears in the next 


1S 


‘ 
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issue for the edification of the citizens. 
Then some job printer gets the job 
of printing enough dodgers to deluge 
the town. ‘lo say that these are strik- 
ing is to put it mildly. They read: 





RAILROAD JACK, 
The Hammock Rider, 
STRUCK TOWN THIS MORNING. 


Jack is one of the 

TALKERS AND 
OUT OF JAIL, 
it will be well to bear in mind the danger which 
his presence in our town may cause to those 
whose pocket-books may chance to be within 
his reach, Signed, 

AN ENRAGED CITIZEN, 

Now Living on the Poor Farm. 


As 
SMOOTHES1 CROOKS 


** What does all this mean ?” say the 
wondering denizens of the invaded city. 
Their amazement is not lessened by 
what appears the next morning. Here 
it is: 

THANK GOD! 
RAILROAD JACK, 
The Notorious Outlaw and Hammock 
Rider, 
** Has left the town, 
To gain renown 
In parts to us unknown.’ 


’ 


Signed, 


VIGILANCE COMMITTEEF. 





‘** And still the wonder grows ;” but 
who ** Railroad Jack” is, they will not 
know until some day, when the *‘ con- 
struction” on his book is compiete. 

The curiosity which Jack’s novel 
scheme is arousing will make them buy 
the book to find out, 

a 

PATENT medicine men say that after 
their first heavy investment in advertis- 
ing, discouragement almost invariably 
results, and many of the most success- 
ful were really on the verge of collapse 
when they began to reap a harvest 
which enriched them. It takes time, 
first to familiarize the public with an 
article or store, and then to convince 
it. ‘Therefore, the man who makes a 
handsome investment in newspaper 
publicity, and then stops, is likely to 
drop his money. It is like laying a 
broad and solid and costly foundation, 
and then failing to develop the super- 
structure.— 7roy Press. 

ements é 

New York's new paper, Daily 
America, carried in one issue nearly a 
page of the official advertising for con- 
tractors’ proposals. The owner of 
Daily America is Richard Croker. 






























IT LOOKS LIKE IT. 





“THe NEw i’ ETERSON MaGazINeE " AND } 
** ARTHUR'S New Home MaGazine.” - 
PuHILADEeLpuia, Aug. 25, 1893.) 
of Pxintt 
lease advise me if the inclosed is a case of 
‘*the sincerest flattery,”’ Our advertisement 
was published in April last, and the Burnham 
advertisement first appeared in July or Au- 
gust; at least I never saw it until then, and I 
keep a rather open eye for new ideas, 
Josepu P, ReEEv, 
Manager Adve. Dept. B. M.S. € 


Editor rs’ Ink: ° 

















& positive cure for Bright’s Diseaso 
and all troubles of the Kidneys, Liver, 
and Stomach It's nature's best. a 
by all druggists. A handsome boo 

telling you wae it toe best, matled 


BEDFORD MINERAL SPRINGS CO., 
BEDFORD, PA. 

E. Stanley Hart & Co., Selling Agts., 
152 Franklin St., New York City. 
































BURNHAM S 
BEEF 
WINES IRON 


PRICE soc. 7. Let those who have 
pale faces t It is A GREAT RES- 






AM 
© VEN other ‘is 
alte as good.” All grocers sell it. 
= is 4 pins int bottiee exproneed, for @1.t0, Bend 
“EB 3 BURNH AM CO., 120 rt 8t., N.Y. 
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ENGLISH PERSONAL ADVERTISING. 





From the London Globe, 
Love-making has long been carried on in 
Agony columns, cspeciaily in cases when the 


stern parent has forbidden the fond lovers to 
meet or to correspond. Is it to be supposed 
also that these parents never see the papers, 
or do the children of Conservatives carry on 
sweet correspondence on the front page ot the 
Daily News, while the young Radicals flirt un- 
suspectedly in the columns of the Standard ¢ 
Sometimes, indeed, there seems to be some 
uncertainty as to whether the fond swain’s 
epistle is answered by his particular charmer, 
or by some one else by mistake, wnich must 
lead to terrible complications. At others we 
are permitted to witness the whole yrowth and 
development of an idyl. First of all, the 
young lady with a pink bonnet and a sweet 
smile is requested to communicate with the 
gentleman who traveled with her in the same 
omnibus last week, ‘Then, for a month or so, 
we see their almost daily interchange of fond 
messages, until their names suddenly dis- 
appear, to be surely found in the adjoining 
column wherein marriages are chronicled, 
Up to the present, we do not remember to 
have sen an actual proposal made in this way. 
3ut this will doubtless follow betore long, and 
when the time comes when every aristocratic 
offer of marriageand the answer thereto wiil 
appear in the papers, the Agony columns will 
be even more interesting than at present. 
<o-— 


A NEW IDEA TO HIM. 





Henry H. Frick, 
PUBLISHER AND PRINTER, > 
Fricks, |’a., October 12, 1893. 
Editor of Prixtens’ Ink: 
An editorial in Printers’ Ink of October 
11, 1893, relates that the Post~ Office Depait- 
ment hus informed Printers’ Ink that papers 
sent to correspondents are considered as pies- 
ents. In what way shall a paper pay its cor- 
respondents? I have been correspondent 
for over four years, and recei\« | nothing but 
a paper free. I feel well repaid. For coun- 
try editors to pay out hard cash for their local 
news will make them bankrupt 
ENRY H, Frick, 
DISAPPROVES! 
School Board Journal, 
lhe Garland Stove Company, Detroit, have 
issued for free distribution a scholar’s copy- 
book, the “‘copy”’ being descriptions of their 
stoves. This is another case where advertis- 
ing scl.emes are employed to enter the sacred 
precinct of education. We disapprove of all 
methods by which the school room or its para- 
phernalia is used for ad\ set purposes, 


From the 


ADVERTISE :ME NTS 1 TH: AT 


Wi tows, Cal., Septen.ber 28, 1893. 
Editor of Printers’ Ink: 


HAVE PAID. 


We take your valuable journal, and use a 
great many of the ‘‘ready-made”’ advertise 
ments, and our business has increased since 
we began touse them. * * * Respectfully, 

Witiows News AGENcy. 


_s 





Mr, H. V. Kellogg, the publisher of the 
Brooklyn Crtizen, assures PrinTERS’ INK that 
the circulation of that paper now exceeds 
25,000 daily and 30,000 Sunday, and that the 
press room is at all times open and investiga- 
tion is invited, 











Miscellanies. 
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THE NEXT THING IN SKIRT DANCING, 
WITH CHANGING LIGHT EFFECTS, 
The advertising fiends will get hold of 
it.—Puck, 
Far In The Rear.—Poet: I have a 
little thing here after Swinburne. 
Editor—H’m! After Swinburne, you say 
(glancing over MS.)? Well, young man, I 
don't think you’re likely to catch up with him 
inahurry. Get after some one else.—77ruth. 


The Muse Rebuffed.—‘ Here is a 
poem I wrote on the Manufacturers’ Building 
at the World’s Fair,” he sai 

** Don't you think you had better try some- 
thing nearer yoursize ?’’ inquired the editor.— 

uck, 


That Always Goes.—City Editor (to 
new reporter): You omitted something very 
ee in your account of the bank failure, 

eporter—What was that, sir? 

City Editor—You neglected to say that the 
depositors would receive dollar for dollar.- 


Brooklyn Life. 


Reade: I thought you were going 
to give up newspaper work on account of hav- 
ing to be out of doors in all kinds of weather. 

Wright—Oh, they fixed me all right. Don’t 
have to go out at all now, 

Reade—What is your work now ? 

Wright —1I’m doing the ‘*Man-About Town”’ 
column.—/uck, 


Borus (author of sensational novel) : 
Naggus, you have ruined me! 
aggus (literary editor)—Why, I gave your 
book a notice, didn’t I 4a 
Borus bitterly)- —O 
story with a moral! 
it!—Chicago Tribune. 


Would Be Needed.—*‘ Tell the pub- 
lisher to order a pound of hyphens right 
away,” said the foreman of the composing 
room to the clerk, 

“Why 

‘The editor has a lot of soc oor people's 
names he wants to print.””—uck 


Not Like the 





you said it was a 
net you didn’t read 


Novel She Read.— 


“*Vour father will never forgive you for your 
elopement.” 
** Has he turned my picture to the wall?”’ 
**Oh, no. 
company for a 
ment,” 


He sold it to a patent medicine 
‘Before Using’ advertise- 
logue, 


PRINTERS’ INK. 








433 
We 


A Maker Of History.—Editor : 
can’t use your anecdote of Greeley, 

Contributor—Why not? Don't you think 
it’s original with me? 

Editor—Oh, yes!—but not with Greeley, 
you know.— ack. 


The failure of a Sunday paper in 
Chicago proves that the citizens would rather 
play seven-up on Sunday than read,—Cleve 
land Plain Dealer, 


Mr. 


” 


“TI saw Burnand in London 
last summer. 
** Really? How did you know it was he?” 


“* He was laughing over /’unch.’ 


We opine that if some of the able 
Washington correspondents should get writer's 
cramp must of the unfavorable symptoms of 
the president’s health would disappear.— 
Chicago Times. 


Shortly: I notice there is another 
poem on Death in this magazine this summer, 

Portly — Yes, vere are enough poems 
written about Death to kill him if there were 
anything mortal about him,— 7own Topics. 


ADVANCE INFORMATION, 
3elle Archer will go out as advance 
agent for Carrie Turner,— Daily paper. 
Just think what's in store for the out-of-town 
editor, 
Used to the agent who swoops like a creditor 
Into his sanctum and corners him there 
Demanding his gore or a three-column article, 
Blustering, swaggering, bluffing a particle, 
Pulling him ’round by the nap of his hair! 
For pastoral iuk-slingers now will be fortu- 
nate, 
Catching a daintily, sweetly importunate 
Call from an agent who’s pretty and fair; 
And it’s safe to presume, when » asks for a 


press 





page or two, 
None will refuse, for they haven’t the cour- 





age to 
Kick pretty Belle all the way down the 
stair ! —Town Topics. 


+ +» —____—_ 


WHAT THEY HAD AND WHAT THEY 
ARE. 


From the Lancaster (N. H.) Gazette. 


Mr. and Mrs, Gagnon have a young daugh- 


Te 
Mr. and Mrs. W. Matto have a young son. 
Mrs, S. E, Jack on has ty phoid fever, 
Mrs, Francis Sheltry is very low. 





EVERYTHING DEPENDS ON ADVERTIS- 
ING. 


From the Shipping and Commercial List, 


We know of several exce!lent patent medi- 
cines made in the South which have a very 
limited sale, because the manufacturers are not 
disposed to bear the expense of advertising. 
If the se same articles were in the hands of en- 
terprising parties who believe in printers’ ink, 
they would doubtless earn a fortune in two or 
three years, ‘The owner of awell-known tonic, 
which was introduced half a century ago, has 
often remarked that he would no sooner dis- 
pense with his advertising bureau than to do 
without his daily meals; and he admits that, 
were it not for newspaper notoriety, the tonic 
would have no important demand, as the mar- 
ket is full of substitutes. It is not so much a 
question of merit as of publicity, 
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SOME LEADING NEWSPAPERS. | 





ARKANSAS. 


In Conway County, Arkansas (pop. 19,459), the 
largest circulation rating is accorded to’ the 
Weekly Pilot, published at Morrillton. 


CALIFORNIA, 


OUR HOME, San Franc isco—Is given an ay- 
erage monthly issue of 26,339, by far the largest 
of any monthly in ¢ ‘alitorais’ 

MASSACHUSETTS. 

Farm-Poultry, Boston, monthly: regular 
circulation 30,711, much larger than any other 
publication in Massachusetts devoted specially 
to the live stock interest, or than any other | 
Poultry journal in the U nited States. 

MISSOURI. 


MEDICAL BRIE :F, monthly, St. Louis, has 
a regular issue of 3 copies, guaranteed by 
American ore Ape > Dire ctory, a larger circula- 
tion than any other me sdical journal in the world. 


OHIO. 
» Cleveland, 


The American Builder: is accord- 


ed the largest circulation rating of any hi- 
tectural or builders’ journal west of New York. 


PENNSYLVANIA. 




















Pitt«burgh PR § has the largest circula- 

tion rating of any ei y in that city, viz: 40,964 
TENNESSEE. 

MEMPHIS APPEAL-AVALANCHE — Is 
ie na larger circulation rating for its daily, a 
arger circulation rating for its Sunday and a 
larger circulation rating for its weckly than is 
accorded to any other daily, Sunday or secular 
weekly paper in Te’ mnenese ssee. 


Displayed Advertisements 
50 cents a line; $100 a page; 25 cent 
extra Sor specified position— fy Roe ted. 
Must be handed in one week in advance. 
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QEATTLE TELEGRAPH, the leading 
Democratic daily north of San Francisco. 


Gu 


& 


PERIOR Mec ante al Engraving, P’ motod E 3 
trotype Eng. Co.,7 New Chambers St , 
thlehem, Pa, 


STAMPS FOF COLLECTIONS. i 


NS—Send 
r lists 
Magazine for the study of the 


GERMANI German lang. and litt. For 


a ieee rates of aeve rtising. etc., address 
GERKMANIA, Manchester, N. H 


RAPID ADD 8 ESS! NC 
The only Ati ntic Trade Lists Enve lopes and 
Wrappers addressed in a hurr y mac ape ‘Je 
Names guaranteed spactabe ly cor r par. 
ticulars address F. D KNAP, I rest, 316 
Broadway, New York C ney, 


NEW YORK LEDGER 


The Housekeeper, Minneapolis, 


nome Paper, PayS Advertisers. 
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— pay ing returns, be sure 
to try ne Pe opie 's parece 
Monthy, TH SE- 
PIL Ho, Ad w Ha 
ven. Cire’n over 10, Hg wy eo 60c. per line. 
AT HOME. 














TAKE A COURSE IN THE 
— Correspondence 
chool of Law. 
ated) Send ten 
amps) for 

partis ulars to 
J. COTNER, JRA-ySEC'Y 
DETROIT, MICH. 
25 Telephone Bldg. 
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Always pays 
5 u tN rs w ashingt Speen 
Ne w or 
- a oP Y OF OUR 80,000 





Only 15 cts. pe 
“ONCE A MONTH,” 
Detroit, Mich. 
The he De padly Parallel! 


Has. 


rote WIRE 
SHELVING 
heavy q Is light, 
's clumsy Is graceful, 
st, Absolutely” 
ver-| clean, 
Harbors no ver- 


min, 
Admits light, 
10: Jtilizes space, 
































Christianity. 


Pope Rack Co., St. Louis, Mo. 
*“THE INDIAN METHODIST.” 


(‘Our Brotuer in Rep.”) 





A newspaper called Our Brother in 
Red, at Muskogee, Indian ‘Territory, 
published in the interest of the Meth- 
odist Episcopal Church South, and ed- 
ited by Rev. F. M. Moore ; furnished 
to the American Newspaper Directory 
for 1893 a circulation statement, a copy 


of which is here printed : 
MuskoceE, Ind. Ter., Jan. 1, 1893. } 
Messrs. Gro. P. Rowe tt & Co., Publishers 
of the ** American Newspaper Directory”’ : 
Bother 


*“*Our BROTHER 1n Rep,” 


GENTLEMEN—The issues of Our 
in Red have been as follows: 





Nov. May 14, 1892 
Nov. 4 May 21, 1892 
‘ May 28, 1892 
June 3, 1892 
June 1892 
. June 
| De June 892 
| De July 1892 
| Je July 1892 
| Je July 1892 
| Ja July 1892 
d July 1892 
Aug ; 
Aug. 2 
Aug 1892 
Aug 1892 
Sept 89 
Sept 1892 
Sept 1892 
Sept 1892... 
Sept. 30, 1892. . 
ct. 7, 1892... 
Oct. 14, 1892 
Oct. 21, 1892. 
Oct. 28, 1892. 
ov. 4,1 


Nov. 892 
Nov. 11, 1892.... 





Total issues for the year.............. 

The total number of copies printed in the 
entire year, 94,691, when divided by 52) show 
the average issue to be 1,820 copies. This I 
believe to be a correct report of the issues of 
Our Brother in Red for an entire year; and 
it is made, afterre peatedinvi ite ations todo so, for 
the ** American Newspaper Directory.”’” The 
rectness of each weekly issue will be veri- 
fied at any time, should it ee of importance to 
0 SO, M. Moore, 

Editor and ache. Manager. 


The truth of this statement was at- 
tacked by Rev. W. T. Barnhouse, of 
Fort Gibson, I, T., who had been em- 














ployed as foreman of the office during 





a part of the time covered by the | 
statement. 
Mr. Barnhouse cast considerable 


discredit upon Mr. Moore’s statement, 
but his proof was such that two per- 
sons could rarely be brought together 
who could agree upon a conclusion re- 
garding it. 

After a great deal of correspondence, 
extending over several months, it be- 
came possible to sum up the case in 
the following letter : 


New York, October 2 


1893. 
Rev. F. u. Voore, Editor of ** Our Brother 
in Red,’ Muskogee, Ind, Ter.: 





DEAR Sin—We invite y your further atten- 
tion to the correspondence, a copy of which 
here follows: 

September 21, 1893. 
W. 7. Barnhouse, Fort Gibson, /nd. 

Te Toe 

Dear Sir—We have submitted the case of 
Our Brother in Red to nearly a thousand 
papers, and a respectable majority of them 
think that you have zo¢ shown yourself enti- 
tled to the hundred dollars reward. A care- 
ful review of the whole matter seems to us to 
reduce the question to this: The smallest | 
issue reported by Mr. Moore is 1,750. Now, | 
if you can prove that the output {or any issue 
was less than 1,730 copies, actual count, 
think you prove your case; and if you can 
not, you do not. If you prove your cass 
course you get the money. We will wait to 
bear from you before doing anything further 

Jery respectfully, 
Geo. P. Rowe. & Co. (Signed), 


InpiAn Ter., Fixst Jupictac Div., { 
Muskocee, InpIAN Ter. f 


W. T. Barnhouse on W. T. Staggs, hav- 
ing been by me first duly s\ sii on oath state 
that the number of copies of Our Brother in 
Red printed for the first week in June, 1892, 


o 





bearing date of June 2, 1892, did not exceed 
1,680, by actual count. W. T. BARNHOUSE, 
W. T. SracGs. 


Subscribed and sworn to before me, the un 
dersigned notary public, at Muskogee, Indian 
Territory, on this, the 26th aay of Se “ie, | 
A.D. = . Joun H. KoocGier, 

(Seal Notary Public, 
First Judicial Division, Indian Territory. 





M. Phillippe, having been by me ony! 
sworn, on oath states that the above afii- 
davit is true, and that fer several months in | 
1892 the number of copies of Our Brother in 
Red printed did not exceed, by actual count, 
1,680 copies per week, and at that time W, ° 
Barnhouse, W, T, Staggs and myself were the 
only employees of Our Brother in Red 
printing office. M, PHILLIPPE. 


Territory, this 27th day of September. 
J. C. B. Linpsey, Notary Public, 
First Judicial Division, Indian Territory. 








entitled to receive the $100. There is, how- 
ever, one loop-hole, We are informed that 
Our Brother in Red is printed upon patent 
sheets, If the bill for sheets furnished for 
June 2, 1892, calls for as many as 1,752 cop. 
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we | 


Subscribed and sworn to before me, the un- | 
dersigned notary public, at Wagoner, Indian 


It would appear that Mr. Baruhouse i is now 
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| ies, that would appear to show that Messrs, 
| Barnhouse and Staygs are in error, 

In the event of not hearing from you by 
October rath, we will remit check to Mr. 
Larnhouse, in accordance with our offer. We 
are Your obedient servants, 

Gro. P, Rowrti & Co. (Signed), 
Pubs, of American Newspaper Directory. 


| 


Mr. Moore's reply, received October 
|9, 1893, seeming to admit the correct- 
‘ness of the Barnhouse affidavits, a 
check for $100 was sent to Mr. Barn- 
house three days later. 

The general tenor of Mr. Moore's 
reply is indicated in the opening para- 
graph of his letter : 

“Tue InpIAN METuHovistT’ ) 
(“ Our Broruer in Red"), 
Muskoces, I. T’., Oct. 5, 1893. f 

eo. P. Rowell & Co,: 

Iam in receipt of yours of October 2d, with 
a fresh instalment of Barnhouse and Staggs’ 
affidavits ; also one from Mr. Phillippe, one of 
the publishers now of a competing publica- 
| tion, the Wagoner Aecord. As to the matter 
| in issue, there is now no interest involved, as 

Our Brother in Red ceased to exist asa news- 
| paper before the last issue of your Directory 
was printed, and your decision, however you 
make it, does not concern either myself or the 
Brother in Red a particle. * * * Truly, 

*, M. Moors, 


55 


| ete  # 
| This is the only instance thus far 


|that the correctness of a circulation 
|rating in the American Newspaper 
Directory for 1893 has been success- 
| fully attacked. 
| The following is a complete list of the re- 
j wards paid for the discovery of untruthful 
| ratings in the Directory: 

1888. 
Waukegan (Ill.) Gazette. 


1889. 
Madison (Wis.) Skandinar tisk Tribune 


Prospect (( Ohi) Advance. 
1892 
St. Louis (Mo.) A nzetger des Westens; 
Atlanta (Ga.) Dirte Doctor ; 
San Francisco ve os ) Morning Call. 


M iskogee (I. = Ts) Our Bi Brother in Red. 


\ pam gy HOPKINS & AT KINS, 
be DC. 
experience 

‘rite for iaformation 


Boo YouR. ¥ 


TOWN Lf 
We have told many—and will tell you 
HO Write! Chi. Phote. Engraving Co. 

185 Madison St., Chicago. 


On Top of the Fair 
follows another adver- 
tising o a op 
dom otter red, bu 
great Holiday anne . 
of 100,000 copies will be 
Teady Dec. Ist. Con- 
tains over 100 illustra 
tions. The great event 
in the educational 
ps gga Adv. copy Nov. 











‘The American 
School Board Journal, 
Milwaukee, Wis 
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THE EVENING JOURNAL, | Rigg Eg 
JERSEY CITY’S FRENCH | {mente , t—, Booklets, 
FAVORITE FAMILY PAPER. = | French: Pam ph hei 
>i i iain aa Translations 
Circulation, 15,500. ADS lee eat aed noms 
. 


1500 Notre-Dame Street, 


PN E MATI Montreal, Canada 
TreruUnle So 


FOR NEWSPAPER OFFICES. WATCHES ~~ P 
SEND FOR ESTIMATES TO Are the Best PR EMI UMS. 


METEOR DESPATCH CO., 


Address the manufacturers direct. 
28 E. 14th St., New York. 
SY State St., Boston. THE PHILADELPH!A WATCH CASE co., 
The Albany, N. Y., Journal, uses our system. RIVERSIDE, . & 


HATEVER YOU BOUT 
ANT TO KNOW DVERTISING 


? 


a 
CHARLES K. HAMMITT, 


ADVERTISING, 


231 Broadway, New York 


___—sAdvertisers find IT Pz Ayst | man. JOS. FRANCOIS, 











Xa = ~ =~ a ) ~ ~ — . ~ ~ ~ —) 


WE ARE ALWAYS 


\ RE A ), ae , 


(J 
¢ to blow our own horn, and would advise , 
d others to do the same. When you are ready 

(J 
, to do the blowing you will find us ready 

4 


—— PRINTING 


IN FIRST-CLASS STYLE, AT FAIR PRICES. 








































PRINTERS’ INK PRESS, 10 Spruce St., N.Y. WM. JOHNSTON, Manager. 




















RINTERS’ INK, 437 
BSOOOs8es4sssd SeEVeEVesesesesp 


IT SELLS GOODS. 


That is all that | claim for my work. Iama business @ 
man first, and then a writer. I believe that I can sell any $ 


good thing by advertising it. The preparation of ads, 





circulars, booklets and catalogues is in my line. Corre- 


spondence is invited. 


CHARLES AUSTIN BATES, geo venceroit tiag.. nv. 


BSVCVVVessseseseseep 








CAN OPERATE IT 


"MEW MODEL’ 
WEB PERFECTING PRESS 
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38899 5 

90594 

= 
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i) 
948589 


See 
pair of eyes will see your card if you put it in Comrort. Largest sworn circula- 
tion in America—One Million Two Hundred and Twenty-one Thousand, 


Now is the time to successfully bid for the millions of idle Mighty Dollars. 


The Gannett & Morse Concern, Publishers, Augusta, Maine. Boston Office, 228 Devonshire Street. 
New York Office, Tribune Building. 

















(2 Send for a copy of our “‘ Profitable Paragraphs for Panicky Periods.’’ 
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Printers’ Ink 


SUPPLEMENT FOR GREAT BRITAIN. 
Sole Representative: F. W. SEARS, 138 FLEET STREET, LONDON, E.C. 


Vou. [X. 


What it has done 

















LONDON. No. 10. 














For Mr. A. A. Knight 








“1 may state that your valuable 
“little journal ‘Printers’ Ink’ has 
“been of immense value to me for 
“ advertising purposes. I enclose 
“ copies of advertisements, the ideas 
“of which have been taken from 
“the paper.” 


Extract from a letter from Mr. A. A. Knight, Chemist 
and Druggist, Bradford.—Sept. 18th, 1893. 


It will do for you 





All the year round. 








PRINTERS’ INK. 











SRA ULAR SGA R EDGE CRD: 
DEITIES LISS 


In an article published on Sep- 
tember 3d, 1893, 
il 
The = SS S 
credited THE RECORDER with a 
larger circulation than any other 
two-cent newspaper, except THE 
SUN and one other, and 


REMARKED: 


“T he 1c Recorder 


| 
|” 
| IS A FAVORITE 
| WITH WOMEN.” 











MTT TATE TTT TTT TT 


> As it is generally sonseted that 4 
women spend nine-tenths of the 4 | 
money that men earn, the moral * ‘ 


| ‘ is distinctly visible. 


S tld nla ruta teats olla atlantis adnan rll lalallala, et 
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/ Need not be in full blast | 
; all the time to let you | 
a know that it is there, and 
it is not necessary that we 
should indicate our pres- 
ence in the advertising 
j field by noisy statements, 
oft repeated. 

We do not advertise special 
bargains. 

We have no closing out sales. 

We have no more or less shop- 
worn space to sacrifice. 

We do not speculate in adver- 
tising or dicker in type. 

But we use the best mediums, 
specially selected for each indi- 
vidual advertiser. We buy and 
sell for cash ; we deal with all on 
a rock-bottom legal tender basis. 

Perhaps we do not make as much money by this 
plan, but we secure better service and lower rates 
for our customers. 

That is our whole aim. 

Our patrons know that we accomplish it. 

Always willing to extend our field, we solicit cor- 
respondence from those who need intelligent and 
effective service. 


THE GEO. P. ROWELL ADVERTISING CO., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE ST., NEW YORK, 





